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Senheng adopted Appier’s BotBonnie Conversational
Interactive Marketing Platform

Unify data across channels and leverage conversational marketing services to
optimize customer experience and accelerate traffic monetization

(Kuala Lumpur, Malaysia — 25 March 2022) Today, Senheng, a leading consumer
electronics retailer in Malaysia, announced the implementation of Appier's BotBonnie
conversational marketing platform to seize every opportunity of user engagement. Through
data unification of Senheng’s official website and its Facebook Messenger account, the
brand can explore more business opportunities in conversational commerce; customers can
benefit from the features of BotBonnie and get more personalized product recommendations
and promotional messages to build two-way interactions with Senheng.

Leveraging the user insights generated by AIXON, Appier's customer data science platform,
Senheng can effectively guide existing customers to BotBonnie for more frequent and in-
depth communications. By analyzing, labeling and processing conversational messages with
special semantics from multiple online channels, Senheng will be able to deepen the
understanding of customer purchase motivation and behavior to stimulate growth of sales
revenue and conversions.

"Senheng is looking forward to establishing diverse and interesting online interaction models
with customers. BotBonnie's conversational chatbot and creative marketing tools exactly
meet our needs in this regard, helping marketers easily launch campaigns which can
increase the number of fans or drive sales. We believe that after the implementation of
BotBonnie, Senheng can achieve a more comprehensive personalized communication
experience, strengthen the loyalty of new visitors and existing customers, as well as
accelerate traffic monetization via community engagement,” said Wong Che Hoe, Senior
Vice President of Senheng.

In the future, the synergy between BotBonnie and Appier's existing solutions is expected to
further boost Senheng's digital marketing performance. Upon the integration between the
AIQUA personalized marketing cloud platform and BotBonnie, Senheng will be able to unify
structured behavioral data (interaction records) and unstructured behavioral data
(conversation records) across online and offline channels by utilizing Al technologies through
the entire customer journey and ensure that its users’ needs are met 24/7.
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